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Key Objectives

My Personal Experience

The Online Ecosystem

The Importance To Act Now

Social Media Can Positively Support Addiction 

Recovery

About Me
● I am sharing the story of my gambling 

addiction and recovery on social media in 
an effort to help others avoid making the 
same mistakes

● I reach an average of 18 million people 
monthly across all platforms 

● Graduated from Georgetown University in 
2021 with an undergraduate degree in 
Anthropology 

● My target audience is made up of young 
men and women between the ages of 18-
30 and he shares his story with them on a 
daily basis

The First Bet The Turning Point The Recovery

2017 2022 2024

My Journey
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Last Bet
November 12, 2022

909 Days

Having made an effort to practice these principles in all our 
affairs, we tried to carry this message to other compulsive 

gamblers

My 
Recovery

Days Clean

Step 12

My Work

Youtube Video
“I Gambled For 6 Years And Learned This”

I Gambled Every Day For 6 Years And Learned This

I share 10 lessons that I learned during my 6 year struggle with gambling addiction.

🤝 How I Quit Gambling: https://youtu.be/ZUx9qIm4sNY

I don't want to see you dealing with the same struggles that I dealt with during my battle against gambling addiction.

🙏🏻 Recovery Resources: https://odaatgamblingawareness.com/resources

✅ Sign Up For Our Newsletter For A Free Guide On The 4 Steps To Quit Gambling: https://shorturl.at/ogFVu

😅 Subscribe To Avoid Making The Same Mistakes I Did: https://www.youtube.com/channel/UCH8s1lNHQbXzltQg_aXMAQA?sub_confirmation=1

Common Facts About Gambling Addiction:
- Approximately 2-3% of Americans meet the criteria for a gambling disorder, which equates to around 6 million people.

- Around 96% of gamblers lose money in the long run, reinforcing the industry's design to ensure the house always wins.

- Studies show that people with a gambling addiction impact 7-10 others around them on average, showing that a gambling addiction can impact more people than simply the gambler themself.

- Over 50% of people with gambling addiction also struggle with substance abuse or another mental health disorder, such as depression or anxiety.

- Gambling Addiction costs the U.S. economy an estimated $7 billion annually, including losses from job productivity, criminal justice expenses, and healthcare costs.

About My Channel:
Welcome to ODAAT Gambling Awareness!

This channel is dedicated to spreading awareness about gambling addiction and helping individuals better understand the risks of excessive gambling. Through powerful storytelling, educational content, and real-life 
experiences, we aim to shine a light on the dangers of gambling and provide tools for recovery. Whether you're seeking help, supporting a loved one, or simply looking to learn more, our mission is to create a safe space 
for open conversations about gambling addiction.

Join us as we break the stigma, share insights, and work toward a healthier, addiction-free future—one day at a time. Subscribe and be part of the change!

CHAPTERS:
0:00 - 0:36 — What I’d Tell My 18-Year-Old Self
0:36 - 1:52 — Lesson 1: The Illusion of Control
1:52 - 2:44 — Lesson 2: The Near Miss Isn’t Bad Luck—It’s Bait
2:44 - 4:16 — Lesson 3: Gambling Was My Escape Hatch
4:16 - 5:04 — Lesson 4: Gambling Steals Time, Not Just Money
5:04 - 5:38 — Lesson 5: Willpower Fades—Build Roadblocks
5:38 - 6:19 — Lesson 6: You Don’t Heal Through Shame
6:19 - 6:45 — Lesson 7: Gambling Ruined My Love for Sports
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http://www.youtube.com/watch?v=JuH7FcbVVsE
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The Role of 
Media

02

● Sharing Recovery Stories
● Promoting Addiction Awareness
● Solving Pain Points Of Audience

Possible Impact of Media (The Good)

Example #1: 
Recovery 
Stories

Snaptik.app_7415798592004197675.mp4

Good examples of content
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http://drive.google.com/file/d/1hCVyZey2SWDdNx71Oljt7BrBzS9QuJwB/view
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Snaptik.app_7313949913212046635 (3).mp4

Example #2: 
Addiction 
Awareness

Good examples of content

Snaptik.app_7275790074724240683.mp4

Example #3: 
Pain Point 
Resolution

Good examples of content

● Gambling ads' impact on mental triggers

● The role of influencer culture in normalization

● Awareness of manipulative media tactics

Possible Impact of Media (The Bad)
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http://drive.google.com/file/d/1kJqmnM1iJ8yw-ammLGig_Q4lFEV3FIac/view
http://drive.google.com/file/d/1ug6L4pl1rVdiQ7aRmY8EKxYxDYaG0HB_/view
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Example #1: Streamers
Gambling Streamers: An Industry Of Secrets And Scams

In this video, I talk about gambling slot streamers and how they send a false message to their viewership by using the casinos money to manipulate the truth.

🙏🏻 Recovery Resources: https://robodaat.com/resources

🤝 How I Quit Gambling: https://youtu.be/TsBlTp2wb7I?si=Lknmz1X21amZgE_R

✅ Sign Up For A Guide Of Free Resources: https://tinyurl.com/robodaatresourceguide

😅 Subscribe To Avoid Making The Same Mistakes I Did: https://www.youtube.com/channel/UCH8s1lNHQbXzltQg_aXMAQA?sub_confirmation=1

About My Channel:
My name is Rob and I'm recovering from a gambling addiction. During my 6 year struggle with sports betting, the stock market and casino games, I learned a lot about addiction and am here to share my experience of gambling addiction and addiction recovery with you.

Music Used:
 • No Way Round — SOMM | Free Background...  
Free Download / Stream: https://alplus.io/no-way-round-somm

Example #2: Promoters/Pundits
Snaptik.app_7208282034245012782.mp4

Snaptik.app_7402709642226240799.mp4

My Online 
Recovery
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http://www.youtube.com/watch?v=z-L5uBTec6k
http://drive.google.com/file/d/1kCbAi72lnGpgf-0Q0KcXCRKXktpk_opU/view
http://drive.google.com/file/d/1hf5L_UM1CIlbobxONMjIaJz6Ste4oAeI/view
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Listening & Responding

Community Building

My Own Recovery

Sharing My Recovery Online

The Power of Short-Form Content
Audience

● Billions of people are on social media, and it’s the easiest place to reach 

someone with your messaging

● Eighty-six percent of consumers spend a quarter or more of their time on 

social media watching videos

Video Retention

● Viewers retain 95% of a message when watching it on video, compared 

to 10% through text

Video Engagement 

● Eighty-six percent of consumers spend a quarter or more of their time on 

social media watching videos

What Makes Good Content In 
The Mental Health Niche?

Clear Mission

Eye-Catching and 
Relevant

Consistency Across Platforms

The bio gets straight to the point and helps 

viewers know exactly what you have to offer

Align your profile with the image you want to 

convey through your profile and content

Maintain consistent profile photos on social 

media to enhance brand recognition and aid 

follower identification
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What Makes A Video Valuable?

Solves Pain Points Of Audience

Provides Useful “Therapeutic Intervention”

Establishes Connection

Helping the audience resolve the problems they 

are dealing with in the moment will establish a 

sense of trust

People may be struggling and this may be their 

first experience learning they could even have 

a real problem

Problem gamblers think they are totally 

isolated, by making relevant content you help 

them understand they are not alone in this 

battle

Examples Good examples of Content
Snaptik.app_7229396745405517102 (1).mp4

Snaptik.app_7303950279098043691 (1).mp4

Overthinking Inconsistency

Mistakes To Avoid

Too-Wide Net
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http://drive.google.com/file/d/1qETzu9YC5CS2tbo5fJk_GFDGMB9dLHf3/view
http://drive.google.com/file/d/1smeSK7Phne7-zZ1gG9ANQDtCiDeUMJWH/view
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Social Media Will 
Revolutionize 
Recovery
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Why Social Media Works For Recovery

Accessibility Of Information

Easy to Digest

Community Building
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Why Social 
Media Matters 

in Recovery
1. The power of lived experience

2. Younger demographics resonate with 

social media

3. Building trust and connection online
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05
Tutorial

Activity

Let’s make content together LIVE to 

see how it’s done!

Step 1: Define the Target Demographic

● What’s the age of our target viewer?

● What’s the gender of our target viewer?

● What are the interests of our target viewer?

● What are the pain points of our target viewer?
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Step 2: The Hook

●Directly shout out the pain point

●Make it concise!

Step 3: The Body 

Let’s solve their pain point in a way that 

makes sense in context for that audience

Step 4: The Call To Action
● What do we want the audience to do?

○ Follow

○ Check out our website

○ Call our phone number

○ Comment
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Step 5: Editing
● Trim the fat

● Add captions

● Add music

● Boost our volume

Step 6: Posting

● Let’s write a caption that includes our 

keyword (the pain point)

● Let’s publish it and help people!

Step 7: Community

●What will this video be able to accomplish?

34

35

36



5/22/2025

13

The Impact Of Social Media On Addiction Recovery

References & Further Reading

Social Media And Addiction Recovery

Social Media Recovery

Contact Info
Want me to consult on your content? Let’s connect!

Contact Information:

Email: Robodaat@gmail.com

Website: https://odaatgamblingawareness

Socials:

https://www.tiktok.com/@odaatgamblingawareness

https://youtube.com/@odaatgamblingawareness

https://www.instagram.com/Odaatgamblingawareness

https://https://www.linkedin.com/in/robminnick23/
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https://www.rehabtoday.com/the-impact-of-social-media-on-addiction-recovery/
https://www.coachellavalleyrecoverycenter.com/blog/social-media-and-addiction-recovery
https://apn.com/resources/social-media-recovery/
mailto:Rob@odaatrecovery.com
https://odaatrecovery.com
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